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 Excellence in 

enhancing the 

customer 

experience  

 Multi-channel 

 Policy of 

transparency 

and fairness 

Customer 

Centric 

 Orange TM 

Premium brand 

 012 – “value for 

money” brand 

Dual Branding 

 Comprehensive 

value added 

approach 

Total 

communications 

company 

 First to launch 

Orange 4G 

 Developing 

growth engines 

and entering 

new markets 

(wholesale 

market, TV and 

advanced 

products) 

Innovation & tech 

leadership 

 Optimizing 

synergies 

between the 

organization’s 

units 

 Network sharing 

agreement 

 Culture of 

constant 

improvement 

Operational 

Excellence 

 Employee 

nurturing 

 Growth oriented 

organizational 

culture 

Human Capital 
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S.B. Israel 
Telecom 

30.5% 

Scailex 
6.0% 

Public float 
63.5% 
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 € € 

 € 
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2011 2015 

Partner Q1’11 ARPU: NIS 115 Partner Q2’15 ARPU: NIS 70 
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Cellular 

Investments 

 

Cellular Network 

sharing 

Roaming 

 

International calls 

 

Premium calls 
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Broadband 

reform 

Wholesale 

market 

Fixed 

Telephony 

Multicast 

Passive 

infrastructure  

 
TV / Schejter 

Committee 

 

Bezeq structural 

separation 
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YoY change Q2’ 14 Q2’ 15 

-4% 1,087 1,044 Total revenue (NIS, M) 

-12% 862 757 Service revenue (NIS, M) 

+28% 225 287 Equipment revenue (NIS, M) 

-19% 291 236 EBITDA (NIS, M) 

-4 ppt 27% 23% EBITDA margin  

-80% 46 9 Profit (NIS, M) 

-88% 192 24 Free cash flow (NIS, M) 

-8% 76 70 Cellular ARPU (NIS) 

-0.5 ppt 11.4% 10.9% Quarterly churn rate 
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Cellular subscribers (EOP, in thousands) Cellular ARPU (in NIS) 

Cellular churn rate 

2,282
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116
158 152 

149 

             Port In Non Port-In Sales Port Out Non Port-Out Churn              
June 30, 2015 March 31, 2015 

2,774 2,747 

662 635 

Post-Paid subscribers Pre-Paid subscribers 

2,112 2,112
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4,639

2,626
675

82

1,061

1,300 409

December 31,
2011

Scheduled
Repayments

Prepayments** New Loans Linkage
differences &

other *

Cash June 30, 2015

N
IS

 m
ill

io
n

5,171 

3,567 

941 

532 

Cash Net debt 
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Annual 

Yield to 

Maturity 

(a/o 30/06) 

 

 

 

Linkage  

 

 

Duration 

(a/o 30/06) 

 

 

 

Coupon 

 

 

Amount 

(NIS M) 

 

 

 

Series 

3,567 TOTAL 
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Receipt of deferred loan of 
NIS 250 M 

Receipt of deferred loans of 
NIS 200 M 

Receipt of  loan of NIS 
200 M in July 2015 

3,567 Total debt in B.S: 

(941) Cash 

2,626 Net Debt 

CPI linked,  
1,493 , 42%

Fixed interest,  
1,386 , 39%

Variable 
interest,  546 , 

15%

Variable 
interest -

Prime,  152 , 
4%
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             Cellular Service
Revenues
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Revenues

Intersegment
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•
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Assets NIS million Liabilities and Equity NIS million

Cash and cash equivalents 941      Current maturities of borrowings & notes payable 319      

Trade receivables and other 1,099   Trade payables 724      

Inventories 109      Other current liabilities 237      

Total Current Assets 2,149   Total Current Liabilities 1,280   

Trade receivables and other 604      Long term borrowings & notes payable 3,248   

Property and equipment 1,513   Other liabilities 111      

Goodwill 407      Total Long-term Liabilities 3,359   

Intangible assets 1,047   

Total Long-term Assets 3,571   Equity 1,081   

Total Assets 5,720   Total Liabilities and Equity 5,720   

Cash flow before interest  
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Ziv Leitman 

CFO 

+972 (54) 781 4951 

 

Liat Glazer Shaft 

Head of Investor Relations 

+972 (54) 781 5051 

investors@orange.co.il 

 

Investor website: www.orange.co.il/en/Investors-Relations/lobby/ 
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